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FORUM SUMMARY

The Reykjavík Global Forum is where women leaders discuss and share ideas and solutions on how to further advance society.
The Reykjavík Global Forum – Women Leaders was launched in November, 2018, in Reykjavík, Iceland, as the Women Leaders Global
Forum. The Forum is annually co-hosted by Women Political Leaders (WPL), and the Government and Parliament of Iceland, under the
heading Power, Together. Special Aesis of the Forum is Vigdís Finnbogadóttir, President of Iceland (1980-1996), The world´s ﬁrst
democratically elected female president.
Each year the Forum invites leaders from around the globe, including Presidents and Prime Ministers, Parliamentarians, leaders from
business, academia, civil society, arts and media who are playing a vital role in their respective ﬁelds sharing ideas, insights and
experiences. In 2020, through its digital format, the Forum attracted nearly 900 Conversationists from 123 countries around the world.
Consistently ranked as the leading country on the World Economic Forum’s Global Gender Gap Report, Iceland is the perfect location
for the most relevant Forum for women leaders. A destination that transcends sector boundaries, creating a platform that fosters
conversation between outstanding leaders and drives positive actionable change.
Co-Chairs of the 2020 Forum
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PARTICIPATION STATISTICS
The Reykjavík Global Forum is the platform where women leaders discuss and share ideas and solutions to global challenges. To achieve
that, it needs everyone participating and to enter the conversation. At the Forum, one is not an attendee, but an invited leader;
someone who can hear what is being said, can add value to and share the passion for the conversation: a Conversationist.
2020 Forum Statistics:
Attended by 865 persons: 775 Conversationists, 15 Media, 51 Observers & 23 Forum staff
Conversationists from sectors:
Academia: 5
Advisory Board: 4
Arts: 9
Business: 196
Civil Society: 55
Foundations: 18
International Organisations: 54
Media: 25
NGO: 40
Other: 10
Politics & Public: 359
From 123 countries
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The 3 day programme featured:

Over 100
Featured
Conversationists,
including Icelandic
Studio Guests
8
Reykjavík Satellites
held in 8 countries
across 4 continents
(held throughout
November 2020)

9
Action Stages
attended by 100
Conversationists

Conversation Stage
Sessions (Panels, Power
Of, Fireside Chats,
Interviews, Keynotes,
Special Addresses, and
Video Messages)

24
LeadersTalks
attended by 500
leaders

6
2020 WPL
Trailblazer
Awardees

The 2020 Power,
Together Award:
The Pink Ribbon

359 Politicians
attended the
Forum
representing 123
countries

POWER, TOGETHER:
ReykjavíkSummit 2020 (at
Höfði House) + Council of
Women World Leaders
Meeting + WPL
Ambassadors Meeting
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PROGRAMME HIGHLIGHTS

THE REYKJAVIK PLEDGE

A positive actionable pledge initiates progress.
The Reykjavík Global Forum encourages the use of The Reykjavik Pledge to ensure that we walk the talk, walk the
Forum’s conversation: to increase the action and subsequent positive change that comes from the Forum.
The Reykjavík Pledges are clustered thematically, aligned with the areas delineated by the 2030 UN Agenda for
Sustainable Development and the Forum’s core topics.
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THE REYKJAVÍK INDEX FOR LEADERSHIP 2020-2021

The Reykjavik Index for Leadership measures the perceived legitimacy of male and female leadership in
politics and across 23 professions, as well as how men and women differ in their views, and the extent to
which men and women are viewed equally in terms of suitability of individuals for positions of power.

The third annual Reykjavík Index for Leadership 2020-2021
research, ﬁnd that as the world grapples with the devastating
impacts of COVID-19, society has not become more progressive in
how it views men’s and women’s roles. In particular, young men are
demonstrating signiﬁcantly less progressive views compared to all
other groups.
The Index was carried out in G7 countries as well as India, Kenya
and Nigeria, thanks to the support of the Bill & Melinda Gates
Foundation.

The Reykjavik Index for Leadership was presented ﬁrst by WPL and Kantar during the Women Leaders
Global Forum 2018.

THE WOMEN‘S WORLD ATLAS
The Women’s World Atlas (WWA) provides a graphic illustration of the divide that persists between women and men across
multiple sectors of society, the Reykjavík Global Forum – Women Leaders has developed the WWA which is powered by
McKinsey & Company.
In 2020, it shows us that while there is improvement for women’s participation in tertiary education, women remain
underrepresented in politics and business. They highlight how equality in higher levels of leadership is still severely lacking.

Click on each photo
for an enlarged map.

POWER, TOGETHER. AWARDS
POWER, TOGETHER is the key. In recognition of that, the Reykjavík Global Forum presents the
POWER, TOGETHER award to outstanding initiatives, where people join forces to effect great
change.

The Reykjavík Global Forum 2020 recognises Ambassador Nancy G. Brinker, Founder of Susan
G. Komen and Promise Fund of Florida and Vigdís Finnbogadóttir, President of Iceland
(1980-1996) for their outstanding achievement of making the “Pink Ribbon” the globally
recognised icon for breast cancer awareness.

Pink Ribbon, the global symbol for breast cancer awareness

The Pink Ribbon is a powerful symbol, known everywhere in the world. Wearing it is a strong
statement of support for women with breast cancer, be it moral, emotional or ﬁnancial. Nancy G.
Brinker and Vigdís Finnbogadóttir have demonstrated the power of collective action, by
channeling breast cancer awareness into a simple and globally used symbol. This establishes a
sense of community, helps to provide access to health services and advance research for a cure.

THE REYKJAVÍK SATELLITES

The Reykjavík Global Forum created the opportunity to "be
together in Iceland" by co-hosting the Reykjavík Satellites across
the world in partnership with the Ministry for Foreign Affairs of
Iceland.
These side events were private, local gatherings chaired by
Ambassadors/Heads
of
missions
of
Icelandic
embassies/consulates.
The main topics of discussion were regarding women in leadership
and solutions on how to change that arena. This was aligned with
the Sustainable Development Goals of the Action Stages of the
Forum, speciﬁcally Goal 5 (gender equality) and 10 (reduced
inequalities).
The combined feedback from the Reykjavík Satellites will result in
the Reykjavík Manual.
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PUBLIC REACH 2020

8.28M

2.3B

Estimated Media
Coverage Views

Online
Readership

Up 97% from 2019

Up 85% from 2019

60M
Social Media
Reach

29.8K
Website visitors
During forum week

113M

89.5K

Impressions

Social
Shares

Up 32% from 2019

5347
Social Media
Posts

Forum plenary sessions were streamed live on CBSN across 3 days as well as on the Social
Media Platforms, of CBSN.digital, Women Political Leaders and the Reykjavik Global Forum
totalling hundreds of thousands of views of the Forum 2020 content.
NB. The above numbers cover the period during Nov´20 - Jan´21.

PUBLIC REACH 2019
The majority of articles about the Forum have been written in English and Icelandic. Main topics have been the content of the sessions,
and the newly published Reykjavík Index for Leadership 2019-2020. The tone of all the articles published ranges from favourable to very
positive, praising the initiative and the need to talk about the topics discussed.

4.21M

1.24B

Estimated Media
Coverage Views

Online
Readership

Up 19% from last year

46.5M

89.5K

29.8K

Social Media
Reach

Social
Shares

During forum week

Website visitors

Reykjavik Global Forum gained signiﬁcant visibility online with the Forum's hashtags #Reykjavik19, #PowerTogether &
#WomenLeadersIceland, across four social media platforms: Twitter, Facebook, Instagram and LinkedIn. Thousands of leaders,
organisations and media across the world, actively engaged and shared the online content.
NB. The above numbers relating to social media are based on the forum´s 3 hashtags on Instagram and Twitter only, during Nov´19 - Jan´20.
Source: Keyhole
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The Reykjavík Global Forum is grateful for the generous support of our partners. We would like to thank our supporters from the private
sector, without whose invaluable contributions our activities would not be possible. They supply essential ﬁnancing, expertise, services
and facilities.
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ANNEX

PARTNER INITIATIVES AT THE FORUM - CASE STUDIES

CBSN – Increasing visibility for the Reykjavík Global Forum 2020
As the Reykjavík Global Forum’s visionary partner, CBS News, streamed the digital Forum 2020 over 3
days and generated live streams 8 times more than the 2019 edition. CBSN also featured various articles
related to speciﬁc Forum sessions and curated playlists on both CBSNews.com and on their YouTube
channel to increase the visibility of the Forum. Moreover, they tailored a social media campaign
speciﬁcally for the Forum which garnered views across various CBSN channels and prompted daily
in-app messages on the CBS News app. The partnership led to the participation of Christy Tanner,
Executive Vice President and General Manager of CBS News Digital, as a Featured Conversationist at the
Forum. In addition, CBSN anchorwomen contributed further through some moderated panels and
interviews.
The Rockefeller Foundation – ‘Building back better’ through the Reykjavík Manual
The ongoing partnership with the Rockefeller Foundation ensures that women’s role is at the centre of
the debate and global plan to ‘build back better’. Discussions at the Forum will result into the Reykjavík
Manual, thus consolidating the important recommendations of women leaders across geographies and
sectors into one living document and resource. The Manual will serve as a backbone to unite and align
continuous conversations and activities to advance women’s equality and leadership.
Kantar – Partnered with WPL to produce the Reykjavík Index for Leadership
The partnership with Kantar enabled the results of the Reykjavík Index for Leadership to be shared at the
Forum for the third consecutive year. The 2020-2021 Index was carried out in G7 countries, as well as in
India, Kenya and Nigeria with the support of the Bill & Melinda Gates Foundation. The latest edition of
the Index was featured in various media outlets in the United States, both during the pre-launch and
after its release at the Reykjavík Global Forum. The Reykjavík Index for Leadership has further
emboldened cross-partnerships as exempliﬁed by CBSN, who has championed the Index and added to
the impact on a broader scale.

PARTNER INITIATIVES AT THE FORUM - CASE STUDIES

CENTENE – Mapping mental health in Europe
Mental health afﬂictions do not discriminate: women and men, rich and poor, young and old are all
affected. The WHO estimates 800,000 deaths by suicide annually, while depression and anxiety
disorders cost the global economy over 140 trillion Icelandic Króna (US$1 trillion). Therefore, the
partnership with Centene aims to signiﬁcantly contribute to the mental health arena through both
quantitative and qualitative approaches. It provides an overview well as a deeper understanding of the
realities facing governments and citizens around mental healthcare in Europe. The results will provide
politicians and policymakers with an authoritative benchmark, facilitating better policymaking.
UCB – Women’s health at the forefront
The partnership with UCB facilitated in shedding light on the socioeconomic burden of severe chronic
diseases in women worldwide and focus on the disparities that exist between genders in people living
with severe chronic diseases. UCB highlighted the need to keep women living with these diseases at the
forefront of the healthcare systems to the international community through the discussions at the Forum,
as well as creating an ampliﬁed impact via social media and media targeted visibility initiatives.
McKinsey – Advancing gender parity through Women’s World Atlas
McKinsey partnered with the Reykjavík Global Forum to develop the Women’s World Atlas. Through
interactive maps, the Women’s World Atlas highlights the deep divide that remains between women and
men in multiple sectors of society. First of its kind, the Women’s World Atlas is to be regarded as one of
the best, most credible illustrations of the progression, or lack thereof, that society is making in the drive
for parity between women and men in leadership across a variety of sectors. The Atlas was presented to
the Conversationists at the Forum to reinforce the continued need for women leaders to power together
in closing the gap between women and men to their respective sectors.

PARTNER INITIATIVES AT THE FORUM - CASE STUDIES

Sasakawa Peace Foundation – Promoting Sustainable Blue Economy with a Gender
Lens in Asia
The partnership with Sasakawa Peace Foundation provided an enlightening Leaders
Talks around the importance of promoting a sustainable blue economy and also the
call for gender parity. The Talk highlighted that Asia is one of the regions most
threatened by escalating climate change and although women living in these areas are
often regarded as particularly vulnerable, they are key to ocean sustainability or blue
economy and are providing a powerful driving force in helping to achieve Sustainable
Development Goal 14 - Life below Water.
Catholic University of Portugal – Leading in virus mode: what comes next?
Catholic University of Portugal provided an insightful Leaders Talks around the
important role that female leaders have played during the COVID crisis. The discussion
looked at the different problems faced as well as the strategies deployed at a time
when leaders the world over needed to provide predictability, commitment, empathy
and resilience. The session also scrutinised lessons learnt from the frontline in sectors
ranging from Politics and Health as well as whether post COVID the world was ready to
provide more opportunities for women to lead.
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